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CORE ELEMENTS OF
FARM to SCHOOL

=+ EDUCATION
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GARDENS




Our Network
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What is Farm to School

* Local School (K-12 & ECE) Food
Procurement

» School-Based Agriculture
Curriculum

* Youth Focused Agritourism &
Education




Farm to School:
Producer Benefits

Diversified Market Opportunities
Steady Income Stream

Community Connection and
Leadership

Enhanced Food Production & Food
Systems Literacy Among Local Youth




Farm to School
Statistics

« 28.1 Million School Meals are served
every day (FRAC)

* 65.4% of Schools Participated in
Farm to School

« $1.26 Billion was spent on Local
Food during the 2018-2019 School
Year (USDA)




STAR FARM
CHICAGO

CONNECTING . URBAN-AND PERI-URBAN
FARMERS WITH FBOD INSECURE
COMMUNITIES

THROUGH NEW WHOLESALE OPPORTUNITIES:
POLICYMAKING,; PERSONALITY, AND POPSICLES

PRESENTED BY
STEPHANIE DUNN, EXECUTIVE DIRECTOR



ABOUT US.

Star Farm Chicago is a non-profit urban farm and landscaping
service on the southside of Chicago. Established in 2016, Star Farm
partners with organizations and institutions to bring local, fresh
produce to underserved populations via home delivery, farmers
markets, pop-ups, our mobile farmers market, and wholesale
program.

Using the farm as a centerpiece for vocational training and
horticultural therapy for persons with disabilities and youth
programming, we activate our farm farm sites in Back of the Yards
with family programming, community events, and local
employment opportunities.

We Build We Service

We are committed to the success of the
gardens we build through direct
support and maintenance. Urban
farming and gardening requires
specialized planning and maintenance
for optimal production and visual
appeal.

1 million 10,000

Ibs of local
produce
delivered

With a combined 50 years
construction experience, our
team has built 35 gardens, 5
community gardens, and 8
urbans farms

farm visitors

25

local jobs
created
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BUILDING NEW
MARKETS AND
RELATIONSHIPS

Star Farin Cicagupagag
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THE VALUE OF
TRAILBLAZING

RELATIONSHIPS

* CO-CREATE A MUTUALLY
BENEFICIAL CLIENT
RELATIONSHIP THAT IS
MORE SUSTAINABLE OVER
THE LONG-TERM

* BECOME AN ANCHOR
VENDOR THAT IS HIGHLY
VALUED IN A NEW MARKET,
NOT JUST LUMPED IN WITH
A BUNCH OF OTHERS




EXAMPLES

. Bring traditional market channels
and products to new instutional clients
Institutions:
Chicago Park District
Chicago Commons
WIC/Catholic Charities
Healthcare Systems and Hospital Groups
Food Banks and School Systems: complex!
Local Foods (grant funded)

BARRIERS

-Establishing importance
-Maintaining a Relationship
-Subject to grant funding
-Mixed Invoicing and Vendor Requirements

Good Food Purchasing Act?
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RENOVATING TRADITIONAL MARKET
MODELS FOR LOWER IMPACT, NEW
CLIENTELE, AND A EHANGING WORLD
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CHALLENGES FOR
G ERS
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INSTITUTIONS
PURCHASE
PRODUCE FOR
CLIENTS

FOOD PANTRY
PURCHASING

HOSPITAL AND
AFFILIATE NON-PROFIT " ia—

PURCHASING BRING THE

BAIT




Trban, Organic. Love
STAR FARM
.CHICAGO -

STAR FARM CHICAGO
Urban. Organic. Love

Comp- ""\uuascnmc SERVICES
Fap TRS & HOME DELIVERY




Meeting Clients Where They're AT
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Thank you from Star Farm Ch

starfarmchicago.com
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RESOURCES FOR URBAN
GROWERS




BEFORE WE JUMP INTO

RESOURCES
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RESOURCES FOR URBAN

GROWERS

Available Resources for Urban
Farmers

« The USDA

e Institution for Child
Nutrition (ICN) Child

| 1‘.' Nutrition Sharing Site
15 \ (CNSS) Resource Hub
i Il'm Pia m oy f
' f B |
L ll l! ll & !I’ RES
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RESOURCES FOR URBAN

GROWERS
Bringing the Farm to School:

Producer Resources
e Producer Workbook

e Case Studies

« Mock Producer Training
Playlist

e Additional Producer
Resources




RESOURCES FOR URBAN
GROWERS

Additional Resources from
The Land Connection

 Food Safety Plan
Template

e Farm Financial Health
Webinar

* Professional
Development Fund
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